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The travel and tourism sector in Newfoundland 
and Labrador has flourished over the past 

decade and has become an increasingly import-
ant part of the province’s economy. Annual trav-
el-related spending by both residents who travel 
within the province and non-residents who visit 
the province averaged about $1 billion in recent 
years. The province’s tourism marketing efforts 
have played a major role in attracting travellers 
to the province. Additionally, the sector has been 
supported by continued improvements and addi-
tions to infrastructure, including airport expansions, 
replacement of ferries, and construction of new 
convention facilities and hotels.

Residents engaging in tourist activities within the 
province account for the majority of spending 
in the province’s tourism sector, typically rep-
resenting between 50% and 55%. Even though 
non-resident tourism comprises the smaller share 
of spending, it is particularly important since it 
brings new money into the province. Ontario and 
the Maritimes typically account for the majority of 
non-resident visitors to the province. 

Non-resident air, automobile and cruise visitation 
to the province was an estimated 503,100 visitors 
in 2015, a decrease of 0.9% compared to 2014 
levels. An increase in non-resident auto visitation 
could not offset declines in both non-resident air 
travel and the number of unique cruise visitors. Ex-
penditures by non-resident visitors totalled approx-
imately $493 million in 2015, up slightly from $491 
million the previous year.

The number of non-resident air visitors remained 
the largest segment of the province’s non-resident 
tourism sector in 2015, reaching an estimated 
385,100, down 0.9% compared to 2014 (see chart). 

A decline in passenger movements at the St. John’s 
International Airport (-4.5%) had a significant im-
pact on overall provincial tourism performance as it 
is the largest airport in the province. The temporary 
closing of the primary runway in July to complete 

infrastructure and paving work associated with the 
installation of the Category III Instrument Land-
ing System (CAT III ILS), combined with poor July 
weather, impacted thousands of travellers. As well, 
the closure of the St. John’s Convention Centre and 
reduced charter flights to Alberta also contributed 
to the decrease in passenger numbers. However, 
on January 28, 2016, the St. John’s International 
Airport announced that its three-year, $37.3 million 
Airfield Accessibility and Safety Initiative was fully 
completed with a CAT III ILS available on both ends 
of the primary runway. As a result, accessibility is 
enhanced to 99% during low visibility conditions, 
allowing an estimated 700 more flights and 70,000 
more passengers to arrive and depart annually.

Inbound non-stop seat capacity is a major indicator 
of the state of air access to the province. The signif-
icant increase in inbound seat capacity (up 11%) in 
2014 was followed by a more modest 2% increase 
(21,774 additional seats) in 2015. The increase is 
driven by the international sector, which added 
over 20,000 new non-stop seats in 2015: both Air 
Canada and WestJet added capacity to their over-
seas services between St. John’s and Heathrow and 
Dublin, respectively. Air Transat also launched a 
new seasonal service between Gander and Gatwick 
last year.

Non-Resident Visitors to the Province 
by Mode of Travel (2015)
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Marine Atlantic reported a solid year during 2015, 
with non-resident traffic rebounding after de-
clining steadily during the previous five seasons. 
Reaching 96,400, non-resident auto visitors in-
creased by 4.0%. Non-resident auto visitor increas-
es came from all Canadian markets, with visitors 
from the Maritime Provinces increasing 2.1%, 
Ontario 11.2%, Québec 1.4% and other provinces 
5.3%. Despite the weak Canadian dollar, auto vis-
itation from the United States decreased by 3.2%, 
continuing the declining trend that started in 2010. 
Spending by all auto visitors was up 4.5%, to an 
estimated $91 million.

The province received approximately 21,600 
unique cruise visitors during the 2015 cruise sea-
son, a decrease of 19.4% compared to the previous 
year (see chart). The province recorded 53 port 
calls to 16 different ports by 20 vessels in 2015. 
These levels were impacted in part by 13 cancelled 
port calls due to weather and mechanical issues. 
The decrease in unique cruise visitors continues 
the declining trend evident over the past four 

cruise seasons. This trend is mainly due to a shift to 
smaller expedition style ships touring the province.

Performance of the accommodations sector in 
the province improved during 2015. Average daily 
room rates were up across most regions, with the 
provincial average daily rate rising 1.8% to $135. 
The preliminary occupancy rate for the province 
for 2015 is estimated at 50.5%, an increase of 0.3 
percentage points (ppts) over 2014.   

Tors Cove. Courtesy: Newfoundland & Labrador Tourism 

Unique Cruise Ship Visitors
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Note: These figures are estimates of unique visitors based on detailed cruise 
ship itineraries. Passengers are counted once regardless of the number of 
ports visited.

Source: Department of Business, Tourism, Culture and Rural Development; 
Cruise Newfoundland and Labrador
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Travel and Tourism
2016 Outlook
 • Non-resident pleasure travel to the province 

should benefit from lower fuel costs and a 
significantly weaker Canadian dollar, which 
acts as an incentive for American tourists 
and also makes vacationing within Canada 
more attractive for Canadians. 

 • As of March 2016, 74 tentative port calls to 
23 ports around the province are anticipated 
for the 2016 cruise season. More are expect-
ed as cruise lines release their itineraries. 

 • The St. John’s Convention Centre’s official 
re-opening is scheduled for May 2016 and 
Destination St. John’s is expecting a success-
ful season, with bookings 12% ahead of the 
2015 booking pace (as of February 2016).

 • Modest air passenger growth is expected 
for 2016, facilitated by the completion of 
primary runway work at St. John’s Interna-
tional Airport, an increase in convention/
meetings activity (with the re-opening of 
the Convention Centre in May) and a low 
Canadian dollar encouraging an increase in 
both domestic and American travelers. 

Performance was mixed at the regional level, with in-
creases reported in the Central Region (3.7 ppts), West-
ern Region (3.2 ppts), Labrador (0.4 ppts) and Eastern 
Region (0.6 ppts), while preliminary occupancy rates 
for the Avalon Peninsula indicate a drop of 4.8 ppts in 
2015. The decline on the Avalon Peninsula is attributed, 
in part, to an increase in supply as additional capacity 
was added by the Jag Hotel (84 year round rooms) 
and by Memorial University’s MacPherson College (254 
seasonal rooms May to August). Furthermore, a decline 
in meetings/conference activity in St. John’s negative-
ly impacted demand. As a result, the St. John’s/North 
East Avalon area experienced a drop of 6.1 ppts in the 
occupancy rate whereas occupancy rates in the other 
areas of the Avalon Peninsula decreased 1.6 ppts from 
2014 levels.

With the St. John’s Convention Centre closed during 
2015 due to ongoing construction and renovations, 
activity related to the meetings, conventions and 
incentive travel market declined last year. The num-
ber of large events (minimum of 50 room nights sold) 
decreased from 99 in 2014 to 82 in 2015, with the 
number of room nights and delegates associated with 
these events totalling 30,562 (-19%) and 21,215 (-13%), 
respectively.

Advanced technologies continue to impact tourists’ 
travel planning, communication and decision making. 
During 2015, visitation to Newfoundland and Labrador 
Tourism online sites reached 2.6 million sessions, an 
increase of 21% compared to 2014. 

Newfoundland and Labrador’s social media postings 
were well received during 2015, with statistics indicat-
ing that exposure of the province’s tourism product 
continues to reach a wider audience through social 
media. Engagements through Facebook and Twitter 
increased 38% and 42%, respectively. Instagram was 
added to the social media tool box in January 2015 and 
has seen steady month-over-month increases in the 
number of followers, reaching nearly 16,000 by the end 
of December 2015. Video views through YouTube and 
the new Facebook video player grew a combined 80% 
in 2015 to more than 1.9 million views.


